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METHOD AND PRODUCT FOR ORGANIZING. STORING AND TRACKING CENTS-OFF COUPONS 



(57) Abstract 

A bar code (20) uniquely identifying a 
single user or user group is printed on a plu- 
rality of ccnts-off coupOTis (16) naming vari- 
ous pnxiucts. A plurality of file dividers (24) 
arc inserted in a coupoo storage container (30) 
to form separate compartments for coupon 
storage. The coupons are placed in the com- 
partments sorted by product The coupons are 
selectively removed from the compartments 
for the purpose of redemption. The bar code 
printed on die coupons is optically read (32) 
in the course of purchasing products named 
on the coupons to generate data about the user 
or user group. The divider cards can also have 
printed thereon a bar code (20) uniquely iden- 
tifying the user or user group. The coupons 
and/or divider cards can have printed thereon 
a bar code (22, 29) identifying the particu- 
lar product named on the respective coupons 
and/or divider cards. 
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products named on the coupons to generate data about the user or user group. 

Another aspect of the invention is a Icit for storing cents-off coupons in an organized manner, 
A substantially flat blank is foldable into a storage bin. A plurality of divider sheets each have 
defined therein at least one divider card. The divider cards from the plurality of dividers sheets are 
insertabie into the storage bin, thus separating the storage bin into individual companments. A bar 
code uniquely identifying a single user or user group is printed on a plurality of cents-off coupons. 
Preferably, the blank, the divider sheets, and the coupons are wrapped in a plastic cover and are 
dimensioned to fit into a conventional brown paper shopping bag. 

As a feature of. the invention, the divider cards can also have printed thereon a bar code 
uniquely identiiying the user or user group. 

AS another feature of the invention, the coupons and/or divider cards can have printed thereon 
a bar code identifying the particular product named on the respective coupons and/or divider cards. 

The described system enables product manufactures and their advertising agencies to effectively 
advertise their products and to track consumer habits and practices. 
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The features of specific tmbodirnents of the best mode co.ten^plated of carry.ng out the 
invention are illustrated in the drawings, in which: „f , he kit in its 

FIG. 1 is a perspective view of a coupon storage device kit showing one s.de of the k.t m us 

unassembled configuration. 

FIG. 2 is a perspective view of one of the sheets of coupons that comprise part of the k.t of 

FIG. 3 is a perspective view of one of the sheets of dividers that comprise part of the kit of 
FIG. 1; 



FIG 4 is a perspective view of the coupon storage device assembled trom the kit of FIG 1 ; 
FIG. 5 is a front and- back view of a registration card that comprises part of the k.t of FIG. ; 



and 



FIG. 6 is a schematic diagram of a point of sale terminal reading the bar codes on a coupon 
from the kit of FIG. 1. 
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n.fnil^ri nescnrHnn or the Sneriftr Emhodimynt ^ 
The disclosures of U.S. Patents 4.,795,I96 and 5,060,793 are hereby incorporated fuUy by 

reference. 

In FIG 1 is shown a consumer product coupon storage device kit which comprises a blank 10, 
5 a plurality of divider sheets 11. and one or more sheets of cents-off coupons 12 wrapped m a 

transparent plastic cover 13. A registration card 14 is secured to the outside of cover 13 by glue, 
staples or other means. Preferably, the kit has exterior dimensions that permit it to be placed m a 
conventional brown paper shopping bag 15 for carrying by the consumer. An idemical registration 
card (not shown) is also included inside plastic cover 13 as a baclcup to card 14. A bar code 20 .s 

10 printed on the surface of plastic cover 1 3. Bar code 20 represents a particular user or user group, 

preferably in UPC. A unique bar code is used for a particular user or user group such as a group 
of users in a certain geographic location or users having a certain ethnic background or tncome 
characteristics. Every other user or user group has its own unique bar code so that the buymg 
patterns of the various users and user groups can be tracked. 

15 As shown in FIG. 2. sheet 12 comprises a plurality of cents-off coupons 16 framed by 

perforations 18 to facilitate separation of the individual coupons from sheet 12. The names of 
different brand name products are printed on coupons 16. When the consumer shops in a reta.l 
establishment, the consumer separates the coupons for the brand, name products he or she purchases 
and redeems the coupons to claim a price discount. 

20 Th^ same user or user group unique bar code 20 is also printed on each of coupons 16. An 

optional bar code 22. which is different for each brand name product, is also printed on coupons 16. 
Bar code 22 identifies the particular brand name printed on the coupon, preferably in UPC. 

As shown in FIG. 3. divider sheets 11 each preferably have four individual file dividers 24 
printed thereon. File dividers 24 are framed by perforations 26 to facilitate separation from sheet 1 1 . 

25 Dividers 24 are dimensioned to fit into the interior space of a storage bin described below, which is 

assembled from blank 10 in the manner described in U.S. Patent 5,060.793. 

Each divider 24 has a first visible field 27 adjacent to the top edge of the divider and a second 
field 28 that covers most of the rest of the surface of the divider. A different generic product 
descriptor is printed in the first field 27 of each divider. A brand name product advertisement is 

30 printed in the second field 28 of each divider. The brand name product belongs to the class of the 

generic product descriptor printed on the divider. For example. FIG. 3 shows divider cards having 
generic product descriptors of "SOFT DRINKS," "CAKE MIX," "CANDY" AND "SOAP." The 
advertisement printed on the divider having a generic descriptor of "SOFT DRINKS" is for COCA 
COLA brand soft drink. The back of each of the dividers (not shown in the drawings) has a field 

35 covering most of the back surface in which a brand name product advertisement is also printed. The 

brand name product can belong to the class of generic product, the descriptor which is prmted on the 
same divider card as the advertisemem of said brand name product, or to the class of the generic 
product the descriptor of which is printed on the next adjacent or nearby divider card. Preferably 
the same user or user group unique bar code 20 is also printed on each of dividers 28. An optional 

40 bar code 29. which is different for each brand name product, is also printed on dividers 16. Bar code 
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29 identifies the particular brand name advertised on the divider, preferably - ^^^^ B- " 
and 29 could be printed on the rear side of the dividers, instead of the front s.de thereof. After a 
designated date. L dividers are redeemable as coupons. This encourages the consumer to use th 
tls as coupons and to obtain a new Kit with new coupons and product advert.setnen.. As a 
.esult the described system can be used to introduce new product advenisements on a P^"°d.^^^^ 
Registration card 14 is shown in detail in FIG. 5. The front of registrat.on card 14 has the 
characterLics of a standard post card-i.e.. an addressee, a return address PJ^^^^^^^^^ 
stamp. Tlie back of registration card 14 has the same user or user group un.que bar co e 20. blank 

or the consumer's name and address, and other cdn.umer relevant data such as tam.ly s.e. The 
consumer is preferably encouraged to mail in the back up registration card w.th a prem.um or pr.ze. 
™s p^lits the issuer of the kits to associate the name and address of the consumer w.th the un.,ue 
bar code 20 that is used on his or her kit. 

If the kits are distributed at food markets or other retail establishments, the consumer presents 
his or her kit to the checker at the point of sale in the course of the sales transaction. The checker 
passes the kit over the optical reader to read bar code 20 on registration card 14 and/or cover 15 and 

0 enl 1 consumer into the store computer as part of sales transaction. .H^is provides to the 
Lers of the coupons proof of the delivery of the coupons to the consumer and thus protects aga.nst 

"rt^^rrconsumer assembles a coupon storage bin 30 from blank 10 as shown in 
FIG 4 The consumer also separates file dividers 24 from sheet 1 1 and places the d.v.ders m bm 
,0 The top corners of dividers 24 each have downwardly extending hooks that with the remainder 
of the side edges of the .ard form notches, •n.e top of the bin has side edges which serve as ra.ls to 
^ide and support dividers 24 as they move parallel to the length of bin 10 and U^ereby adjust ^e .ze 
Le individual compartments. Bin 10 is deeper than the height of divider cards 24 from the oaom 
edge to the recess of the notches so that the bottom edge of dividers 24 do not rest on the bottom ot 
bin 10 'D.is serves to hold divider cards 24 in an upright position, i.e. veaical. The consumer then 
separates coupons 16 from sheet 12 and places coupon 16 in the compartments soned by product. :.e. 
the coupons shown in FIG. 4 being in the soap compartment are coupons for different brands of soap. 
When the consumer shops for merchandise, the consumer selectively removes the coupons from the 
companments for redemption and^delivers the coupdns along with the correspondmg brand name 
merchandise to the checker at the point of sale. 

M Show, in FIG. 6, U.e cheeker pas.es coupons .0 he redeems, across an op„cal scai^e, 
32 a, 3 point of sale ,.r„,inai .0 read ba, code 20 and opdona, bar codes 22 and 29 ITis da,. ,s 
uansmiL ,o a store con,pu,., 34 for s.orase. .abu.a.ion. and even.ua, analysts o, the purchas,„B 

.nd oraaices of the user or user group identified by the unique bar code. 

^e r^^lbodinrent of Ute invention is only considered to be preferred »dmus.ra„v. 
0, the^ etuve concept; the scope of U,e invention is not to be restricted to such e.bod,„ents. 
vlurid nutnerous other arrangements nta, be devised by one stilled in the an w.thou. departtn^ 
from the spirit and scope of this invention. 
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WHAT IS CLAIMED IS: 

1 A mechod of organizing and tracking cems-off coupons comprising the steps of: 

* printing on a plurality of product centsK>ff coupons naming various products a bar code 
c .ininiielv identifvine a single user or user group; 

5 un,quely '^-t.^^^ g ^ I^^^^^^^^ ^.^.^^^^ ^ ^^^^^^^^^ forn, separate co.panments for 

coupon storage; 

placing the coupons in the compartments sorted by product; 

selectively removing the coupons from" the compartments for the purpose of redempt.on. 

optically reading the bar code printed on the coupons in the course of purchasing 
products named by the coupons to generate data about the user or user group. 

2 The method of claim 1 . additionally comprising the steps of: 
printingon an area of the respective file dividers different generic product descr.ptors; 

printing on another area of the respective dividers different brand-name product 
advertisements U,e bLd-name product belonging to U,e Cass of U.e generic product the descr.ptor 
of which is primed on the same divider as the advertisemem of said brand-name product. 

3 The method of claim 2, additionally comprising the steps of: 
printing on yet another area of the dividers a bar code uniquely identifying the user or 

user group; selectively removing the dividers from the container for the purpose of 

'^'""''"^ "eLronically reading the bar code printed on the dividers in the course of purchasing 
products named on the coupons to generate data about the user or user group. 

4. The method of claim 2. additionally comprising the step of tabulating the data. 

5. The method of claim 3. additionally comprising the step of analyzing the purchasing 
characteristics of the user or user group firom the data. 

6 A consumer-product coupon storage device comprising: 
■ a coupon storage bin having an open top with side edges and a cubical intenor space; 
a plurality of dividers adapted to fit in the bin to separate the space in the bm mto 

I Land.„Le produc. =dv»is»,.m primed 1„ 0,. second field of each d,v,de,, d.e 
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brand-name product belonging to the class of the generic product, the descriptor of which is printed 
on a divider near ihe advenisement of said brand-name product. 

7. The storage device of claim 5, in which each descriptor is printed on the same divider 
as the advertisement of said brand-name product. 

8. The storage device of claim 5. in which the bin has at least one visible field on its outer 
surface and a retail business advertisement is printed in said field. 

9. The storage device of claim 5. in which the bin has four side faces and one bottom face 
and a retail business advertisemem is printed on each face. 

10. The storage device of claim 5 in which the same retail business advenisemem is primed 
on each face of the bin. 



11 A kit for storing manufacturers coupons in an organized manner comprising: 
a substantially flat blank, the blank being foldable into a storage bin; 
a plurality of divider sheets, each having defined therein at least one divider card, the 
divider cards from the plurality of divider sheets being insertable into the storage bin thus separatmg 
20 the storage bin into individual compartments;. and 

a plurality of product cents-off coupons on which a bar code uniquely ident.fymg a 

single user or user group is printed. 

12. The kit of claim 10, in which the divider sheets have printed thereon a bar code 
25 uniquely identifying the user or user group. 

13. A kit for storing coupons as recited in claim 11 further comprising a plastic wrap 
embracing the blank and the plurality of divider sheets. 

14 A kit for storing coupons as recited in claim 11 ftirther comprising a plurality of 
manufacturer coupons insenable Into the compartments formed by the storage bin and the div.der 

cards. 

15 A kit for storing coupons as recited in claim 13 funher comprising a plastic wrap 
embracing the blank, the plurality of divider sheets and the plurality of manufacturer coupons. 

. 16 A kit for storing coupons as recited in claim 12 wherein the divider cards farther 
comprise a first field for printing a generic product descriptor and a second field for prmtmg a 
brand-name advertisement. 
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17 A kit for storing coupons as recited in claim 15 wherein the brand-name advertisement 
on each card is directed to a product in the class of the generic product descriptor on the card. 

18. A kit for storing coupons as recited in claim 12 having dimensions suitable to fit within 
a shopping bag or a direct mail piece envelope. 

19. A kit for storing coupons as recited in claim 1 ) wherein the kit has exterior dimension 
that permit it to be placed in a conventional paper shopping bag. 

20 A kit as for storing coupons as recited in claim 1 1 further comprising a grocery bag 
having an open top and a bottom surface and four side surfaces defining a cubical interior space, the 
grocery bag having at least one side dimensioned slightly larger than the blank to allow the blank to 
be inserted into and carried by the bag. 

21 A consumer-product kit having component parts capable of being assembled by the 
consumer for providing a coupon storage device, the kit comprising the combination of: 

a blank adapted to be folded into a storage bin having an open top with top edges and 

a cubical interior space; 

a plurality of divider sheets, each sheet defining at least one removable divider card. 
20 ihe divider cards adapted to be fined in the bin to separate the space in the bin into individual 

compartments, each divider card having a first visible field with a generic product descriptor prmted 
therein and a second visible field with a brand-name product advertisement primed therem. each 
divider card also having top corners with notches into which the side edges of the bm fit; and 

a plurality of coupons adapted to be placed imo the compartments by the consumer, a 
25 bar code uniquely identifying a single user or user group printed on each coupon. 

22. A consumer-product kit as recited in claim 21 wherein the blank is initially folded in 
a substantially flat configuration. 



15 



30 



35 



con 



23. A consumer-product kit as recited in claim 22 wherein the blank, in its initially flat 
figuration, is sized to fit into a conventional shopping bag. 

24. A consumer-device kit as recited in claim 21 further comprising a plastic wrap 
surrounding and holding together the component parts to provide an integrated kit of component pans. 

25 A kit as recited in claim 21 wherein the divider cards in the divider sheets are defined 
by perforations in the divider sheet so that the divider cards can be removed from the divider sheets. 

26. A kit as recited in claim 21 wherein each divider sheet defines four divider cards. 



40 
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27. A kit as recited in claim 24, additionally comprising a registration card secured 
outside of the cover, the bar code being printed on the registration card. 
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